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Helen S. Smith Gallery
2009 Exhibition Calendar

Client: Green River Community College,
Type: 2 sided, 4 color, 16”x10” tri-fold brochure.
To be used as a mailer; or on-site information and display

and was sent as a PDF to several school mailing lists.

Programs: Photoshop, InDesign.
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Suave “Smell Like the Real Thing” Campaign

Client: Suave Shampoo and Conditioner,
Type: Series of three magazine ads, 8 1/2”x1”,in 4 color.The
campaign focused on Suave’s use of natural ingredients for a

natural and fresh smelling product.

Programs: Photoshop, InDesign.

Smell like the real thing Smell like the real thing Smell like the real thing

.

S Molumnls shampoo ond conddoner Smells so good Surve Malumls shampoa and conaibionern. Smalis o good,
Fier mong aiormaion Bnd mendy Iy COSEOnE vilT W B com oo et b o W Mty e EOUPEL Yol e iling Zesy

" R
e




Suave “Smell Like the Real Thing” Campaign

Client: Suave Shampoo and Conditioner,

Type: 36”x48” lighted subway/bus stop ad.

Programs: Photoshop, InDesign. Sme" Iike the real thing

Suave Maturals shampoo and conditioner. Smells so good.
For mose information and money Saving coupans visit www, sUave.com




Suave “Smell Like the Real Thing” Campaign

Client: Suave Shampoo and Conditioner,
Type:Top: 3’x1 I’ billboard, Bottom: 3’x12’ bus board

Programs: Photoshop, InDesign.
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I-BEST Series

Client: Green River Community College
Type: Right: 8 1/2”x1 1” flyer for handout at program office with
the current quarter’s classes printed on the back for registration.

Left: | I”x17” poster, 4 color, | sided, for display on school grounds.

Programs: Photoshop, InDesign.
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I-BEST Series

Client: Green River Community College

Type: 8 1/2”x1 1” tri-fold tri-fold brochure, 4 color, 2 sided,
for hand-out at the program office and mailer, as needed.

Programs: Photoshop, InDesign.
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All Aboard Ellensburg Railroad Benefit Project Program (Sample)

Client: All Aboard Railroad Benefit Project

Type: 14”x10.75”, 4 color, 16 page, bi-fold program.All Aboard was
an event to raise awareness about the green movement and raise
money to save and restore the historical Ellensburg train depot
through the sale of program ads, event tickets, raffle tickets and a
silent auction held at the event.The program includes information
on the history of the depot, ways to be more green,and how
restoring old buildings is actually more eco-friendly than tearing
them down and building new ones.The back cover received a
sticker with a number and was used by the holder to signal to

the auctioneer during the silent auction, preventing the need for
additional pieces to be printed. In total, after expenses, we donated
$14,000 to the Ellensburg Historical Society.

g

jurg rallroad benefit project

Programs: Photoshop, InDesign.
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Wall Street Journal “News at Your Fingertips” Campaign

Client:Wall Street Journal

Type:Three 3’x1 I’ bus boards in 4 color. Bus board campaign to
advertise the Wall Street Journal’s availability on web-enabled devices.

Programs: Photoshop, InDesign.

Entertainment news at your fingertips
Read the Wall Street Journal online.

WALL STREET JOURNAL

wwwwiallstreetjournal.com

Financial news at your fingertips
Read the Wall Street Journal online.

WALL STREET JOURNAL

www wallsireetjournal.com

Technology news at your fingertips

Read the Wall Street Journal online.

WALL STREET JOURNAL

wwwwiallstreetjournal.com




Whirlpool 2007 Annual Report (Sample)

Client:Whirlpool Annual Repert 2007

Type:Whirlpool annual report, | 1”’x17”,4 color, bi-fold spread.
The concept was to display how Whirlpool products are more
environmentally friendly by having nature interact with the
company’s products in various ways.

Programs: Photoshop, InDesign.
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Red Light Vintage Clothing Identity System

Client: Red LightVintage Clothing

Type: Logo, stationary, envelope and two-sided
business card in 2 colors for Red Light Vintage
Clothing, a company that features clothes and
costumes from the Victorian era to the present.

Programs: Photoshop, InDesign, lllustrator.
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VINTACGE QLOTHING Store Manager
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Meg Chandler Design Identity System

Client: Meg Chandler Design

Type: My personal logo, stationary, envelope and
two-sided business card in 4 color

Programs: Photoshop, InDesign.




Crayola Pop Art Wall Art

Client: Crayola

Type:Top: (A) Pop Art Logo, Bottom: Front (B) and back (C) flat product
package, (D) small box packaging for rolled room boarders, (E) large box O P RT

packaging for large rolled decals.
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Pop Art is a line of removable wall paper that comes in three forms: large
flat panels to cover large areas (walls and ceilings), boarders which come
rolled in a package as they are very long and cannot be folded, and large
room accent decals to go with many of the themes (ie.a moon to go with
the stars), which come rolled up in a large tubular package as they are too
big to lie flat and cannot be folded. Pop Art is ideal for kids’ rooms, dorm
rooms or apartments where you cannot leave permanent marks on the wall.
Choose the decoration of your choice and remove it when you move out.

Programs: Photoshop, InDesign, lllustrator.
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Crayola Pop Art Wall Art

Client: Crayola

Type:Top: Pop Art Possibilities Logo, Bottom: (A) Pop Art Possibilities project
pad front, (B) Project pad side view, (C) Project pad back, (D) Pop Art Store ! O P A RT
DISp|ay (featuring the pr‘OjeCt Pad) 1_){')1;; SIBILITIES

Pop Art Possibilities is the area in which customers can find suggestions for
how to use the Pop Art products.The Pop Art Possibilities project pad features
a finished room on the front and the products needed to create that look on
the back, including product number and instructions. These pads are displayed
in many places throughout craft and hardware stores for customers to take
home with them for free. This reminds customers of the idea they had in the
store while staring at the blank wall at home.The store display not only holds
the product but provides a place to hang the project pad, as well as showing
off patterns and decals available in the series.

Programs: Photoshop, InDesign, lllustrator.
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Crayola Pop Art Wall Art

Client: Crayola
Type:Top: Pop Art Custom Shopping Bags, Bottom: Pop Art Reusable Tote Bags.

An excellent way to create familiarity with the Pop Art name and logo is to have shopping bags featuring both the logo as well as the
patterns and decals for stores to use as a promotion. Because they are sturdier than the average paper bag, many people tend to keep
these bags and reuse them. Even more popular right now are the canvas reusable shopping bags, also featuring the Pop Art logo and
products.When people see someone with one of these bags and then pass a display in the store it creates instant recognition and they
are more likely to stop and check out the product.

Programs: Photoshop, InDesign, lllustrator.

~ 'k
Gl T .

i

Por ART

Por ArT




